an sudt xuat hién quang cao

ngay cang day dac: trong nha,

ngoai trgivalen [6i tan trong tui
mobi ngudi qua cac thiét bi di dong dé
g6i nhiing théng diép vé san pham/
dich vu clia ngudi ban nham thuyét
phuc, tac déng tsi hanh vi, thoi quen
mua hang cla ngudi tiéu dung. Dan
gian thudng néi quang céo la dé “du”
khach hang. Néu nhu nhiing nam 70,
& Sai Gon san pham quang céo rai rac
trén nhat bao, mot so6 tap chi va trén
radio, thi nay cdng nghé truyén théng
phat trién da tao nén bd mat muodn
mau cho cdng nghiép quang cao.

Toan cau giai doan 2007-2010, quang
cdo trén tivi tang khodng 35%, trén
cac phuong tién cong nghé sé ting
50%, cac an pham chi tang gan 20% va
radio sut giam gan 10%. Tt 2010-2013,
du bado quang céo trén tivi sé tang dén
50%, nhung van khong theo kip quang
céo trén cac phuong tién céng nghé sé
- dén 60%, phat trién hon ca la quang
€40 Ngoai trdi - tang dén hon 70%. Diéu
tha vi la radio khac phuc dugc sut giam
am cla giai doan trudc va du doan sé
tang trudng dén gan 30%, co & la do
phét trién cla radio online trong giai
doan 2010-2013 chdng? Céc cong ty
khong ngai ngan chi cho quang cao
mot ti trong khong nhd kinh phi, vi
quang cao chinh la xuong séng cla

-10%
-20%

Tang trudng quang cao toan cau trén mot s kénh truyén thong

80% " —————— [ Giai doan 2007-2010
— B Giai doan 2010-2013

70% —
60% —
50% —

40%
30%

20% —
10%
0%

Tivi An phidm

Radio Ngoditréi  Congnghé sd

Nguén: 2011 WAN-IFRA; KING

Cdu chuyén vé cdp tinh nhén
ctia mét nhan hiéu nuéc xa vai
“ngén” 5 triéu USD cho cd chién
dich truyén théng.

Tang trudng va téng chi cho quang cdo trén toan cau
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bat ky mot chién dich ti€p thi nao va xu
huéng nay ngay cang gia tang.

C6 thé noi 2010 la ndm vuc day cla
cong nghiép quang cao sau khi ti 1é
tang trudng bi giam sut dén hon 10%
vao nam 2009. Cong nghé truyén
hinh véi hiéu ng truc ti€p ctia nghe
nhin da giup quang cdo trén kénh
nay dat dén 180 ti USD nam 2010,
luén chiém gil vi tri quan trong trong
quyét dinh lua chon kénh quang cao
clia cac doanh nghiép. Internet dugc
danh gia la linh hoat cho quang cao
van chju dung sau bao gidy, con tap
chi va radio la 2 kénh quang cdo & vi
tri cudi. Chi cho quang cdo toan cau
nam 2010 khoang 450 ti USD.

World of Data 44

Chi cho quang cdo trén toan cau qua cac kénh truyén thong chinh, nam 2010

M Tivi
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M Internet
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Nguén: 2011 WAN-IFRA; Zenith Optimedia

Chi cho quang cdo theo khu vuc, 2010

Khu vuc

Chau Phi, Trung Dong 23
va phan con lai ctia thé giéi

Canada 9
Toan cdu ‘

Nguén: Zenith Optimedia’s Advertising Expenditure Forecasts

Trong bat ky hoan canh nao ctia nén
kinh té thé gidi, cong nghiép quang
cdo dugc du bao van tiép tuc phat
trién. Khé c6 thé noéi quang céo trén
kénh nao hiéu qua hon kénh nao vi
phu thudc rat nhiéu vao muc tiéu cla
chién dich tiép thi. Xu thé quang cao
trén truyén hinh kho bi thay thé. Tuy
nhién, trudc su phat trién manh mé
céng nghé truyén théng, quang cao
trén tivi ti€p tuc phat trién song hanh
véi quang cdo trén internet. Quang
cdo trén phim anh va ngoai trdi cling
gia tang, tuy nhién quadng cdo trén
radio sé chung lai va trén tap chi gan
nhu khéng phat trién.

Chi phi quang cdo
(Ti USD)

2 DEFENDERS.
1PASS.

THE GAME NEVER ENDS.

Chiém tilé
toan ciu (%)

Tang trudng so véi
nam trudc (%)

Cdu thd béng dd Wayne Rooney
trong clip qudng cdo bia Tiger
tai World Cup 2010

Du bdo phét trién quang cdo trén tivi toan cau
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Du béo phét trién quang cdo trén internet toan cau
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Du béo phét trién quang cdo trén tap chi toan cau
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Du bao phét trién quang cdo trén radio toan cau
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Du bdo phét trién quang cao ngoai trgi toan cau
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Du bdo phét trién quang cdo trén phim toan cau
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Trong xu thé chung, quang cao trén tivi
& Viét Nam ciing chiém vi tri ap dao vai ti
1&: 79,7%, ké dén la bao in: 10,3%, tap chi:
6,2%, radio diing cudi bang: 0,2%.

Quang cdo theo kénh truyén thong
& Viét Nam
(Thdng 4/2010 - Thdng 3/2011)
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Chi cho quang céo theo kénh truyén théng & Viét Nam
(Thang 4/2010 - Thang 3/2011)
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NOKIA

CHANEL

Internet

& Radio

Nguén: Kantar Media Vietnam

Khao sat trén 100 don vi dan dau vé quang cao trén toan
cau nam 2009, chi phi quang cao clia cac don vi nay lén dén
107,2 ti USD, chiém gan 75% t6ng chi cho quang cao trén
toan cau, trong d6 cac cong ty My chiém dén 38,7%. Cac

linh vuc dugc quang cao nhiéu nhat la cac san

pham cham séc ca nhan, dién hinh 1a céng ty

ET5

= A
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Procter & Gamble Co, chitrong 9 thang dau
nam 2010 da chi trén 2 ti USD cho quang
cdo. K& dén la xe hai, roi dén thuc pham,
thudc, giai tri va truyén thong. Tién chi
cho quang cdo dé md rong thi trudng
va mang thém Igi nhuan cho cac doanh
nghiép, cudi cung, khéng ai khéc, chinh
ngudi tiéu dung phai rat hau bao chi tra



World of Data 44

Chi phi cta 5 linh vuc dan dau vé quang cao, 2009
(Tinh tir khdo sdt 100 don vi dan dau vé qudng cdo todn cdu)

24,4 22,4
20,3 35,6
15,9 33,4
10,2 68,6

8,5 63,6

27,8 39,7

10 don vi dan dau vé chi phi cho quang cdo

Procter & Gamble Co 2.252,7 1.897,1 18,7%
AT&T Inc 1.510,7 1.305,4 15,7%
General Motors Corp 1.480,5 1.227,4 20,6%
Verizon Communications Inc 1.406,8 1.618,9 -13,1%
News Corp 984,8 911,5 8,0%

Johnson & Johnson 950,4 1.024,9 -7,3%
Pfizer Inc 895,7 893.5 0,2%

Time Warner Inc 863,3 872,3 -1,0%

Nguén: Kantar Media

. mét A L A R .
NS Dau co ai Ai ltra ai
0.9) Trén san thugng mot khdch san sang trong, mot em v6 cing “xéch- Mot anh chang hoi ngudi ban méi cudi vo: “Cau
t?’ Xy, trong trudc trong sau khong thay ai ben thodt y ra nam tdm ndng.  d gip vo cdu trong hoan canh nhu thé nao?”
Cd6 em cén thén nim x&p xudng cho kin ddo. Pugc mot lic, - A, hom 4y trén tau dién ngdm, c6 4y ding
nghe tiéng chan ngudi, em bén kéo khin che vai ché dang che. canh t6, t6 lién bit ngd kéu 1én “con chu¢t kia” va
Ngudi di téi 12 6ng quan ly khéch san, hén hén chay t6i: c6 dy lién nhdy dung lén ¢6 t6. Thé la sau ddy vai
-Trdi 0i, chd nay dau c6 tién cho co phoi néng! thang chung t6 cudi nhau.
Thiéu nii nhin mit: - Nhung thuc ra ching c6 con chudt nao chu

gi? - anh ban tinh quai nhay mat.
- Dung vay. Thé nhung sau nay t6 méi biét rang
¢ dy ciing ching hé sg chudt. (Suiu tim)

- Sao vdy? C6 ai xung quanh day dau ma 6ng la toang 1én thé?
- Véng, thua c6, & day thi khong c6 ai thit, nhung c6 dang nim trén tim kinh
ctia phong an cong cong.
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